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Losses Wins Retentions

TOTAL NEW BUSINESS RANKINGS
MEDIA BILLINGS - Q1 2026
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WPP MEDIA FACT SHEET
STRATEGY KEY RECENT EVENTS

Lead with Media at the heart of an integrated proposition

FURTHER INFORMATION

LEADERSHIP DIFFERENTIATED 
DATA STRATEGY

CEO, Brian Lesser 

A SIMPLER 
ORGANISATION
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Brian Lesser
appointed 

CEO

InfoSum 
acquisition

WPP Media 
and new org 

structure 
launched

Open 
Intelligence 

launched

Latest market forecasts Our workWPP Media.com

Client focused One platform and 
process

Privacy-first, 
decentralised data 

collaboration

NOV ’25

Launch of 
Beacons,  

enabling cross-
cloud data 

collaboration

https://www.wppmedia.com/news/report-this-year-next-year-december-2025
https://www.wppmedia.com/case-studies
https://www.wppmedia.com/
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